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TekcT: EkatepuvHa PeyLikasi
®ot0.: AHHa KamblHvHa

lloTemku TaBpuueckue

CI"IyCTﬂ MeC4L, NMocrie rnpuncoeanHeHn4 KprMa K Poccunu 0714 OAHNX YHaCTHNKOB
PbIHKa HEOBVXXNMOCTU pPermoHa «Kak Obl HE cyLlecTtByeT», gpyrme «B CootBeTCTBUA
C rocygapcCtBeHHbIM BEKTOPOM NOTOBbI MHBECTUNPOBATL MPAMO 3aBTpax». Bbll/lrpafOT
CaMble CMeEJIble. TEM, KTO PELUNT «XKOaTb N HAOEATbCA», MECTa Ha MNMoJIyOCTPOBE

MOXET MNMPOCTO HE XBATUTb.

]YOKa MHOrve yKpanHckmne KomnaHun ctpe-

MUTENBbHO CBOPaYMBatoT 613Hec B KpbiMy, permoH
B MMetoLLEeMCS BUAE, Mo oueHKkam Pyctama Anvesa,
napTtHepa Goltsblat BLP LLP, He Bbi3biBaeT 60/b-
LLIOrO UHTEPECA 1 CO CTOPOHbI POCCUNCKNX UHBE-
CTOpOB. HO yunTbiBas TOT (hakT, 4To Bnagummp
[MyTvH NpoBO3rnacun yCKOpeHHoe pasBuTue Tep-
PUTOPUN 11 €€ UHTErPaLIO B 3KOHOMUKY Poccum
NpuopuTETHOI 3aga4eit (B cocTase defepanbHoro
npaBuTENbCTBA CO3AaHO MUHUCTEPCTBO MO Aeniam
KpbIMa 1 HazHa4eH NONHOMOYHbIN NpeacTa-
BUTENb NPE3UAEHTA), KPYMHbIE UrPOKY MOTYT
CYLLECTBEHHO YCKOPUTBCS C BbIXOQOM B PErMOH.
«[NpaBuTenscTBO Poccum yxe 3asBuio o npego-
CTaB/IEHNN HANIOrOBbIX JIbrOT A1 UHBECTOPOB,
KOTOpble OyayT peann3oBbIBaTb MPOEKTbLI HA TEP-
putopun KpbiMa, — HanommHaeT PomaH Tka4eHKo,
rnaea npegctasutensctsa RD Group B Poccun. —

3alHTEePECOBaHHOCTL XXe roCyAapcTBa B passuTuv

noslyocTpoBa 1 co3aaHne 0cob0ii SKOHOMUYECKO 30HbI MOBBILLAIOT UHBE-
CTULIMOHHYIO NMPUBJIEKATENIbHOCTb PErvoHa, Kak A POCCUNCKUX, Tak 1 st
MNHOCTPaHHbIX HBECTOPOB».

Mo MHEHMIO camMnX KpbIMYaH, «CBSTO MECTO» YKPaUHCKUX Npeanpu-

HVUMmaTenel nycTosaTtb OyAeT COBCEM HEQONrO. «Mbl HE MOHUTOPYM 3TY
CUTyaLyio B PEXXMME peasibHOro BPEMEHW, HO Monarato, 4To C pbiHKa feii-
CTBUTENLHO MOTYT YT, HANPUMEP, YKPaUHCKNE PUTEANEPbI, — PA3MbILLNAET
EneHa HuknTeHKo, gMpeKTop aenaprameHTa 9KOHOMUYECKOro pa3BuTmst
SAAnTuHCKoro ropopckoro coseta. — OfHaKo Mbl NMOJTyHaeM HECKOJTbKO 3BOH-
KOB B [ieHb OT NPEeACTaBuTENeil POCCUNCKOro 61u3Heca, KOTopble FOTOBbI
npuinty B AnTy. Mbl 04eHb MOBUIBHbIE 1 NEPEROBbIE N FOTOBbI paboTaTb
C UHBECTOPaMK B PeXXNME PeanbHOr0 BPEMEHW, JaXKe B 3TOT HEMPOCTON
nepexofHbii nepuog. C 1991 roga no 1 sHBapsi 2014 roga B KpbiM npu-
BneyveHo $1 mnpg 608 M+ 912 ThiC. NPAMbIX MHOCTPAHHBIX MHBECTULAN,
1 0kono 50% 13 HKX BbLIN POCCUACKUMU. [T03TOMY CYLLIECTBEHHO NHBECTU-
LIMOHHas KapTuHa AN HAC He U3MEHWACh: POCCUNCKNX MHBECTOPOB 30eCh
XOyT, Kak 1 npegbigywye 20 neT, a BnacTv nlwb eLle 6onee akTMBn3npoBa-
11 paboTy Hag, cneumanbHbIMU MporpaMmamMmy.

Mo mMHeHno AnekcaHgpa TioneHeBa, NapTHeEPa areHTCTBa HeOBMKMOCTM

«PeneccaHc» (KpbiM), 0 MO3UTUBHBIX NMEPCMNEKTVBAX PbIHKA KOMMEPYECKON
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HEABVKMMOCTY Ha MOyOCTPOBE MOXKHO FOBOPUTL YXKe celivac, 0CObeHHO

B 4aCTV CPEQHECPOYHbIX 1 JONFOCPOYHbIX MPOEKTOB. «3TO B MEPBYIO O4e-
pefpb CBA3aHO C MOAEPHM3aLMen NHPPACTPYKTYPbI, KOTopas He MpeTepnena
Cepbe3HbIX N3MEHEHWIA 3a NpoLLeLUve roabl NpebbiBaHnst KpbiMa B cocTase
YKpauHbl, — IpogomKaeT r-H TioneHes. — Ho pgaxe ¢ y4eToM aBpasbHbIX
CPOKOB peanu3aLum NPoeKToB MOAEPHN3aLMM B 061aCTN TPAHCMOPTHOI,
3HEPreTMHeCcKoii 1 Apyrux oTpachneil, CKonb-H1byOb OcsidaeMble pe3ysb-
TaTbl NOSIBATCS Yepes ABa—Tpu roga. B To e Bpemst 3aTn 06¢cTonTenscTea
NO3BONSIT MHBECTOPAM BOMTU Ha PbIHOK MOJTyOCTPOBA C MAHMMASIbHLIMU
CTapTOBbLIMY 3aTpaTamu npu NPUoBPETEHNMN NOLLAA0K, O6BEKTOB 1 KOMMNa-
HU. OCOBEHHO YyUMTbIBAsS OrpaHNYEHE Un OTCYTCTBUE B PSAE CErMEHTOB

Ka4eCTBEHHOIro NpeanioXXeHnsa Kak TakoBoro».

FOPVOVHECKAA TAY3A

Poccuiickne akcnepTbl K «NO3UTUBHBIM NePCrneKTMBaM» MoKa OTHOCATCS
60nee YeM CAEPKAHHO W 3aHUMAIOT «aKTUBHYIO BbDKMAATENBHYIO NO3U-
uwmio». Mo cnosam VpuHbl OHnkueHko, naptHepa Capital Legal Services,
04EBWAHO, YTO Pa3BMBATLCS PErMOH ByAET B 3HAYMTESNBHON CTEMEHMN 3a CHET
BNVBaHUI U3 pepepanbHOro 61oaKeTa U NPUBNEYEHSt CPEACTB KOMMaHWiA
C roCyAapCTBEHHbIM y4YacTVeM, U JINLLb B MOCNEAHIOI0 04epeab — 3a CHET
NMPOEKTOB YaCTHbIX POCCUIACKIX AEeBENOnepoB. «He NCKo4eHOo B3arMo-
[feVicTBue rocyaapcTsa 1 6rnaHeca B popmMe rocyapCTBeHHO-4aCTHOMO
napTHepcTBa,— cuutaet MipuHa OHMKneHko. — TekyLas nonmtunyeckas
CcuTyauus, B TOM Y1CIie MeXAyHapOoaHO-NPaBoBble CaHKLMW B OTHOLLIEHUM
Poccun, hakTn4eckn NonHOCTBLIO MCKIIOHAET U3 Kpyra NOTeHLManbHbIX
MHBECTOPOB MHOCTPAaHHbIE KOMMaHN».

B Capital Legal Services nonaratot, 4To Han6osbLUMe CIOXHOCTWN NHBECTO-
poB ByayT cBA3aHbI C NepexoaHbIM Neprofom. «<HeobxoanMMo NoAroToBUTL
1 peopMUpOoBaTh BCE NPaBOBbIE N FOCYAAPCTBEHHbIE MHCTUTYThI 11 OpraHsbl
BNacTy, — NpofomKaet akcnept.— CosgaHne equHOro NpaBoBOro NPoCTpaH-
ctBa Poccum n Kpeima geknapupyetcs de jure, Ho de facto noka He cyLie-
CTBYeT». [0BOPUTL O KOHKPETHBIX CPOKAX «MOMHOMO MPaBOBOrO eANHEHNS»
FOPUCTBI NOKa OTKa3bIBAIOTCS W MO MPUHKHE TOrO, YTO CANLLKOM MHOroe
6ynet 3aBnceTb OT paboThl B KpbiMy MOCKOBCKYX NpeacTasuTeneii ene-
pasibHbIX BNacTen 1 OT CPEACTB, BbiaenseMbix MockBon Ha pechopMupo-
BaHWe rocyfapCTBEHHO-MPAaBOBbIX MHCTUTYTOB. Hanbonee peanucTyHbiM
NPencTaBNAeTCA CPOK B MSATh NET. MoKa »e y4aCTHUKOB PbIHKa HEABUXUMO-
CTV MOTYT XAaTb CNOXXHOCTUN B BONPOCax MHBEHTapuU3aLmy 1 peructpauyn
06BEKTOB HEABWKMOrO UMYLLIECTBA, AEHTUMVKALMM UMYLLECTB], nera-
NN3aLMM CaMOBOJIbHbIX MOCTPOEK, YCTAHOBEHNSA 1 3aKPENeHNs rpaHuL,
3eMeibHbIX Y4aCTKOB 1 TUTYJIOB Ha HEABVKUMOCTb. B €BSA3K ¢ nocnepHnm
3KCMEPTbI He NCKITI0HAtoT HACTosILLEero Bana cyaebHbix cnopoB. «Bce aTo
CULLIKOM BaXKHble BOMPOChI, — cornaLuaeTtcs Muxann Tapacos, ynpas-
nsowmin aupektop UFG Real Estate. - 1 oueHb cnoxHo cevac yoeanTb
MHBECTOPOB, KOTOPbIE HE MOMYT OCO3HaTb, YTO Y HUX He 6yAEeT MNOMHOLEHHOM
OPVANYECKON YACTOTbI MPW MHBECTUPOBaHWN. [I0/KHO NPOWATY BpeMmsi,
4TOGbI CUTYaLMst HOPMaNN30Banach, 6binM NPasKILHO OPOPMIEHbI OPUAN-
Yyeckue JOKYMEHTbI, CPOPMMPOBANCL KaAACTPbI, PeecTpbl 1 6a3a AaHHbIX
6e3 TEXHNYEeCKUX OLWNGOK. Mbl 04eHb pafbl pacckasblBaTb O KPbIMCKOM
HanpasneHN HaWMM UHBECTOPaM, C41Tas ero NepCneKTUBHbLIM, HO MokKa
3KOHOMVIKa B 3TOM PETVOHE Ha BTOPOM MECTe, a MONMTIKa — Ha MEPBOM.
[Ins Tex xe, KOTopble MHBECTUPYIOT Ha AINTENbHOE BPEMS, CTabUbHOCTb

pervioHa — cambilii BaxkHbili hakTop. CTONT MoA0XAaTh, NOKa YCOKOUTCS

cuTyaums Ha YkpaviHe, MexxayHapoaHbI BantoTHbIN
oHA BbIAENUT CPEACTBa, YKpanHa OKOHYaTENbHO
chopmMmupyeTt cBoe MHeHne no Kpbimy, 1 EBpona
TOXE HAYHET MEHSATb CBOE MHEHVE>.

Tepputopmsi C HEACHBIM NMPaBOBbLIM PEXXUMOM
BCerga NPeacTaBnseT PUCK AN NM0ObIX UHCTUTY-
LIMOHasbHbIX MHBECTOPOB, NogaepXmsaet Pyctam
Anues. Bnpoyem, npu ycnosun cos3aaHns 6naro-
NPUATHON 3KOHOMUYECKOI CPpefbl 1 YCTPaHEHUs
NOSIMTUYECKMX PUCKOB CO3[aHNe Npasoro nons
Ans onepupoBaHus GusHeca He NpeacTaBnseTcs
CBEPXCNOXHON 3apadeit. «K Tomy >xe Haao NoHU-
MaTb, YTO Ha PbIHKE CANSHWN 1 NONOLLEeHU Npu-
MEHSIOTCS He TOJbKO JIOKasbHbIE HOPMbI MPaBsa,

HO 1 pasnn4Hble MeXayHapoaHbIE MHCTPYMEHTHI,
KOTOpblE AABHO CO3aaHbl 1 He NOTPebyIoT 3Ha-
YUTENBHOWN KOPPEKLIMM (HAaNPUMEP, aHIIMINCKOe
npaso), — HAMOMVHAET IKCMEPT.— ITO KacaeTcs Kak
pbIHKa HEABMXMMOCTU, TaK 1 No6bIX Apyrix obna-
CTeln 13 cepbl CAMSHUIA 1 NOMOLLEHNIA». 10 MHe-
Huto Ceprest EnvHa, ynpasnsioLLero naptHepa
ayAMTOPCKO-KOHCANTUHIOBOW FPYMMbl KOMNaHUN
«AyouT 1 MNpaso», ayanTopam, oprucTam, OLEeHLLN-
kam KpbiMa noHaobuTcs 3Ha4nTENbHOE BPEMS,
4YTO6bI aAANTUPOBATLECS K HOBLIM peanusm. «daxe
npu 06y4eHnn B CaMOM MHTEHCMBHOM PEXVME 1M
notpebyeTcs He MeHee roaa,— nonaraet Ceprei
EnnH.— MHoro HioaHcoB 1 B cdepe rocyaapCTBeH-
HbIX 3aKyMOK».

Moka »xe MuHakoHompassuTus Poccun nogro-
TOBWO NONPAaBKM K 3aKOHOAATENLCTBY, COMNacHO
KOTOPbIM NEPeperncTpaLyist 06bEeKTOB HEABIKNMO-
¢y B KpbIMy 1 X BKITFOHEHWE B KAAACTP AOMKHbI
6bITb 3aBepLUeHbl 4o 2017 roga. Mpepnonaraetcs,
YTO @aBTOMAaTU4eCKN B EQVHBIN rocynapCTBeHHbIN
peecTp npas 6yAyT BKNOYATLCSA NNLLb KPbIMCKUE
1 CeBacTONOsbCKNE 06BbEKTBI HEOBUXMOCTM, Npa-
BO COBCTBEHHOCTMN Ha KOTOPbIE OPOPMIIEHO NOCne
1 aHBaps 2013 roga (Torpa Ha YkpaviHe Havana
[eiicTBOBaTb efiyHas crucTema permctpauum). Yro
KacaeTcs OCTasIbHbIX OOBbEKTOB, MPasa Ha HIX TaK-
e npu3HatoTcs 1 ByayT ocbopMIIEHbI MO YNPOLLEeH-
Holi cxeme. «O4eBnaHO, MPUAETCS NPaKTUHECKN
3aHOBO CO3[aBaTb CUCTEMY KaAacTPOBOIo yyeTa
HEABVPKUMOCTY, Ha 4YTo NoTpebyeTcsa nonTopa—-Asa
roga, - nenutcst Hukonain Bevep, FRICS, Buue-
npesugaeHT, naptHep GVA Sawyer.— [ipyroii npo-
6nemol CTaHeT yAOpOXKaH1e CTPOUTENbCTBa
3a CYeT pocTa TPaHCMOPTHBIX U3AEPXKEK: OCHOB-
HbIM KaHaJIOM AOCTaBKU CTpOiMaTepumasnos cenvac
SBNSIETCS TONBbKO MOPCKOW TpaHCMnopT. Hy v obwuit
POCT LieH Ha HeABMXKUMOCTb: NOATArMBas 4OXO4-

HYI0 4aCTb KpPbIMYaH 10 POCCUIACKOrO YPOBHS,

C/R|e

PowmaH Tka4eHko
RD Group
Roman Tkachenko

EneHa HukuTeHko
SNTUHCKUL rOPOLCKOM
coBeT

Elena Nikitenko

Yalta City Council


Admin
Highlight

Admin
Highlight


68

REGIONS

Muxann Tapacos
UFG Real Estate
Mikhail Tarasov

Henb3s 3abbiBaTb, YTO HEU3OEXHbLIM CNEACTBYEM
CTaHEeT POCT LigH».

B nTore gns 60nbLUnHCTBA MrpokoB KpbiM
B 6nvpKaiiLume nonrofa ocTaHeTes terra incognita.
Bnpouem, no cnosam Muxauna Tapacosa, 3ToT
PbIHOK YK€ Celvac, HECMOTPS HA MOpPaTOPWi
Ha CAENKU C HeABYPKMMOCTbIO, MEPEXMI CKaYOK,
a ueHbl No oTHoLweHmto K 2013 rogy nogHsAMCb
Ha 30-40%. «B cuny reorpachu4eckoii n3onmpo-
BaHHOCTV NMOMYOCTPOBA NPY peanv3aLym HOBbIX
NMPOEKTOB MOTYT BO3HVKHYTb NPO6EMbI C IOMUCTM-
KO, MO3TOMY 6ONBLUMHCTBO MHBECTOPOB U 3aHANN
BbDKVAATENBHYIO MO3ULMIO, — Pa3MbILLNSET Aniekcel
yneBckuiA, pykoBoguUTENb OTAENA KOHCANTUHIa
komnaHun Astera B anbsiHce ¢ BNP Paribas Real
Estate.— O nepcnexkTnBax MoXXHO ByAeT roBOpUTb
He paHee, 4eM Yepes rof. [Moka He 6yayT coopy>xe-
Hbl MOCTbI Yepes3 KepueHckwii nponne, CTabunbHOro
pPa3BUTWSi BKOHOMUKM PervioHa 6yaeT CNoXHO
[o6uTbes. Peanusaums »xe faHHbIX MHPacTpyKTyp-
HbIX MPOEKTOB, HAMPOTMB, AACT MOLLHbIA MMYJEC
passuTuio Kpbiva». [leHnc KonokoneHnkoB, npeq-
cepartenb coBeta avpekTopos 'K RRG, HanoMuHaeT
06 onbite Coun. «Mbl Bugenu, kak opraHmsauys
Kakoro-nmbo cobbITVS MMPOBOro Mactutaba BrosiHe
cnoco6Ha MOTMBMPOBATb Ha CO3AaHEe XOPOLLEN
VHPACTPYKTYPbl, BKOYas MOAEPH3aALWI0
aspornopTa v XXene3HoA0POXKHO CETU, — MPO-
nomkaeT r-H KonokonbH1KoB. — KpbiMy noHago-
61TCA He MeHbLUMIA 06beM PaboT, U, KOHEYHO, 6e3
Cepbe3HOro y4acTus rocyfapcTea B 3TOM BOnpoce

He 0B6OMNTUCH».

3A MOPEM MOJYLLKA

CornacHo gaHHbIM npensapuTeNnibHOro aHanu-

3a KPYMHeLLMX arfioMepaLuin NnoslyocTposa,

NpoBEeAEeHHOro KomnaHuen «Toproebin KeapTtan [leBenonmeHT», HeCMo-
TPS HA NPUCYTCTBIE 3HAYUTENBHOMO KONMYECTBA YKPAVHCKUX U MEXAY-
HapOoaHbIX OMepaTopPoOB PUTENA, PbIHOK TOProBON HEABIKUMOCTH B KpbiMy
pa3BuUT BecbMa €nabo. «Mbl BbIAENNN HECKONBKO rOPOA0B, KOTOPbIe MOTyT
npeacTasnsaTb HaMboNbLLNIA MHTEPEC AN1s (befepanbHbIX U MeXAyHapoa-
HbIX [jeBEeNonepoBs TOProBoi HeaBIKUMOCTH — 3To CesacTonons, Kepub,
Esnatopus, ®eogocus n Anta, - nepeuncnset AHgpen YMyToB, reHepanb-
HbI AUPeKTop KomnaHum «Toprosbin KeapTtan JesenonveHT». — 470 Kaca-
etcsa Cumdeponons, No HaWUM OLeHKaM, MoTeHLMan BBOAA Ka4eCTBEHHON
TOProBOW HEABVKMMOCTH B 3TOM ropofe 6/130K K HYO: B HEM Y>Ke (hyHK-
LIMOHMPYET HECKOJBbKO Ka4ECTBEHHbIX TOProBbIX LIEHTPOB, CYMMapHbI 06b-
eM GLA koTopbIx npesbiwaeT 170 TbiC. KB. M».

B «Toprosom KeapTase» pbIHOK TOProBon HEABUXNMOCTI NONYOCTPOBa
Ha3bIBAIOT NEPCNEKTNBHBLIM C TOYKN 3PEHUS HU3KOIO YPOBHS KOHKYPEH-
L. OfHaKOo B KOMNaHUM BUAST OnpefenieHHble PUCKN B 4acTy cnabbix
coLmanbHO-3KOHOMUYECKIIX NokaaaTenei pernora. «CpeaHss 3apaboTHas
nnara Ha Ha4ano TekyLlero roga — nopsigka 10 Teic. pybnein, T.e. B ABa pasa
HIKE CPeHEPOCCUIACKOrO Nnokasaresisi, — NpogoshkaeT AHgpein YMyToB. —
370 MOXeT 06YCNOBAMBaTL HEBLICOKYHO MOKYNaTenbHYlo CNOCOBHOCTb
1, Kak CNefcTBre, HU3Kre 060pOThl puTeina n cnabyto 3KOHOMIKY TOpro-
BbIX KOMMIeKcoB. C Apyroi CTOPOHbI, CEPbE3HOE 3Ha4YEHNE UMEET (hakTop
CE30HHOCTY, TaK Kak B NIETHUI MEPUOA, MOyOCTPOB MOCELLAET HECKOMLKO
MWISIMOHOB TYpMCTOB. CTENeHb BANSHUSA yKa3aHHbIX PaKTOPOB Ha PbIHOK,
Kak 11 0COBEHHOCTU MECTHOIO NOTPEOUTENLCKOro Cnpoca, TPedytoT AeTanb-
HOro N3y4eHns, No pesynsTatam KOTOPoro MOXXHO OyAeT NPOrHo3nMpoBaTh
YPOBHM apeHAHbIX CTaBOK, MOCELLIAEMOCTU, KOHBEPTALMM 1 APYrVX MOKasa-
Tenen adhdekTnBHOCTY TL».

ApeHpHble CTaBKW B NPOECCHOHabHBIX TOProBbIX LieHTpax Kpbima
COCTaBNAOT ceroaHs B cpepHem $600-2000 B rog, «MpodheccroHanbHbIX
onepatopoB B KpbIMy COBCEM HEMHOTO, — AennTcs Anekceit NyneBckuin. —
M3 KpynHbIX CETEBbLIX PUTENEPOB TaM NpedcTaBneHbl Tonbko METRO
Cash & Carry n “Awian”, a Takxe ykpavnHckue cetu (ATB, “Cinbno” n gp.)».
HeyaunsuTensHO, 4TO BbICOKME MEPCMNEKTUBLI HA MOMYOCTPOBE 3KCNePThI
BUAAT B NMEPBYIO 04EPEAb A1 MPOAYKTOBbIX FMNepMapKeTOB NepBoro aLle-
noHa. MNpwn aTom nocnegHue 3axoguTb B KpbiM He crnewar. «[pegctasutenu
KOMMaHun “fleHTa” NpUCYTCTBOBA/IM HA BCTPEYE C NPaBUTEeNIbCTBOM
MockoBcKkoii 06nacTy Mo BOMPOCY COTPYAHUHECTBA C NPOU3BOAUTENAMM
KPbIMCKVX TOBapOB, — pacckasbiBaeT SiHa Morunesa, cneuuanmct no ces-
35M € 0OLLECTBEHHOCTbIO KOMNaHuK «JleHTa». — Mbl BbiICiyLwanv npeg-
NOXKEHNS NPaBUTENLCTBA O NOAAEPXKaHNN KPpbIMCKMX BUHOAENoB. Bonpoc
0 pacLUMPEHN aCCOPTUMEHTA KPbIMCKUX BUH 1 COTPYAHNYECTBE C NPOo-
nssoguTensmm OyaeT pellaTbcs B paboyem NopsiaKe, Mbl FoOTOBbI BECTU
neperoBopbI C NPOV3BOAUTENSIMU. XOTENoCk bl OTMETUTB, 4TO “fleHTa”

He MepBbIN rof YCMeLHO COTPYAHNYAET C KPbIMCKUMY MPOU3BOANTENSMU:
B aCCOPTVIMEHTE rMnepMapKeToB CETU NpeacTasneHo 20 HauMeHoBaHUN
KPbIMCKIX BUH».

Bonee yeTkue, xoTa 1 OTAANEHHbIE MNaHbl Y MOCKOBCKOTO HOBENMPHOMO
puTeiina. «Mbl pacueHrsaem KpbiM Kak permoH nepcneKkTMBHOro passi-
TUsA,— rosoput Makcum BaiitH6epr, ICNOAHUTENBHbI AVPEKTOP KOMMaHUm
«Apgamac».— C TOUKM 3peHnst NPpUCYTCTBIS (pefepasibHbIX CETel PbIHOK
KpbimMa ganek oT HacbILLEHNS!, YTO AaeT HaM OCHOBaHME NPOrHO3MPOBaThL
BbICOKYIO BOCTPe60BaHHOCTb BCErO accCopTuMeHTa “Afjlamaca”: Kak Knac-

CUYECKOI 3010TON JIMHENKN, TaK 1 MonodexHbIx 6peHgos APM Monaco
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n Agatha, opueHTpoBaHHbIx Ha fashion-notpe6neHne». B komnanum otme-

yaroT 6€3yCnoBHbIE NAKOCHI PErMOHa UMEHHO AJ1St FOBENMPOB: OFPOMHbIE
TYPUCTUYECKIE NOTOKM M TPAANLIMOHHOE «H0XKHOE» OTHOLLIEHWE K IOBENNP-
HbIM YKpaLLeHusiM. B cBOo o4epefp, B [pyron KpynHenLel oBeNMpHON
koMnaHuy — Valtera — nonyocTpoB Noka CpaBHUBAIOT C IOTEPEViHbIM BGune-
TOM. «MOXXHO BbIMrpaTh, HO BEPOSTHEE, YTO NPOUrpaeLLb 1 OCTaHeLLbCs 6e3
CpefcTB, - cunTaet AnekcaHap CepervH, QUPeKTop No MapKeTuHry Valtera. —
W 5 66l BOOGLLE NOAOXKAAN C KOMMEPYECKUMI NMEPCTNEKTNBAMM KakK MUHI-
MYM [0 CTabunmaaLmm cutyaumm Ha YkpavHe».

B nto6om cnydae Kpbim Bce nocnegHue 20 net 6b11 CANWKOM HELOOLEHEH
C TOYKU 3PEHUS NNIATEXXECNOCOBHOro Cnpoca 1 MHBECTUPOBaHUS, yBepeHa
Hapbs ApepHas, ynpasnstowmin aupekTtop Esper Group. «EcTb none 6utsbl
ns 6oNbLLIOro KoNM4ecTBa HOBbIX 6PEHA0B, MarasnHOB, 1, Kak CrieAcTBue,
NnoLwazioK Nof pUTeiin, He TONbKO B OOEXAE, HO 1 B Apyrix cdepax,— cHn-
TaeT Oapbs AoepHas. — Ho orpaHmyeHHas nnaTexxecnocobHOCTb, pacTyLime
N3[EPXKKM 1 LieHbl He MOTYT 6bITb NoratleHbl POCCUACKUMI UHBECTULSIMM
1 Bbinnatamm: NoTpebyeTcsi BpeMs Ha NEPECTPOIiKy 6usHec-mopenei
puTeiina B 3Tol 30He. MHoroe BygeT 3aBUCETb 1 OT TOro, yaacTcs nn obe-
CneYnTb NPUTOK BHELLIHETO CMPOCa B 30HY B BIAE TYpU3Ma, CTUMYMpOBaTh
pas3BnTLE MHBECTULIMOHHDBIX 30H, PACLLMPUTL 3aHATOCTb Ha MOJTyOCTPOBE.
MoTteHuman KpbiMa orpomeH, ogHaKo aTan nepecTponky 6yaeT AnMTenbHbIM
1 JOCTaTo4HO H6051e3HEeHHbIM. [py 3TOM OTKNafbIBaTh BbIXOA HAa 3TOT PbIHOK
Henb3s: CBATO MECTO MYCTO He ObIBAET, U y)Ke Yepes nonTopa-asa roga
PbIHOK MOXET 6bITb MOAESNEH TaK, YTO HOBLIM UMPOKaM Pa3BrBaTLCS Ha HEM
6yAeT CNOXXHO, AONTO N fOPOro — HAMHOMO AOPOXKE, YeM cenyac».

OcobeHHoCTbI0 paboTbl B KpbiMy MexxayHapoaHbIX 6peHaoB 6bin BbIXOd,
NCKIIOUNTENBHO Yepes3 hpaHyansmn (Mactep-paHLLn3a, KoopamHaums
Ha ypoBHe MockBa-KueB). Tenepb >xe Macca (hpaHyaiiav 6peHpoB Macc-
MapKeTa oKa3anacb NpefocTaBNeHa B 3HA4YMTENbHON CTeneHn cama cebe,

N HEMOHATHO, KTO AO0/KEH B35ATb 3a HUX OTBETCTBEHHOCTb, Pa3MbILLIAOT

B Esper Group. ®paH4aiiau 3a4acTyo NCMonb30Ba-
N1 Apyrve CKNafcKune nporpammbl 1 B LIENIOM Npo-
rpammMHoe obecrneyeHue, BbicTpansaim COOCTBEH-
HYO 2CCOPTUMEHTHYIO MOTUKY, TOr1Ka KOTOPOiA
MOXET ObITb HEVM3BECTHA FONIOBHOMY OOUCY.

Kpowme Toro, npu noctaekax Toeapa Yepes Poccuio
oT XapbkoBa [0 Bbe3aa B KpbiM OH NpoBo3uncs

no Tepputopun YkpauHbl. Ceiiyac B CBsi3M € Henpu-
3HaHVeM YKpanHom rpaHiLbl i NPUHAANEXHOCTM
Kpbima Poccum nioboii ToBap, NoCTynaoLLmin Ha 3Ty
TEPPUTOPUIO, MOXET 1 BYAET CUNTATLCS KOHTPA-
6aHpoii. NocnepHee CyLLeCTBEHHO OCNOXHAET
paboTy NorucToB.

CnopHble BOMPOCh! BO3HMKAIOT 1 Npu MOCTaBs-
kax n3 Kutas. «[pn aBnanocTtaskax Hanpsmyto
13 Poccum oTrpysky CTaHOBATCSH HAMHOO JOPOXE,
npy 3TOM NPOLIECChI FPY30BbIX aBNaNepeBo30K
B KpbIM HaxoAaTCs He Ha CANLLKOM Pas3sBuTom
ypOoBHe, - rosoput Japbs AaepHas. — NMockonbKy
rpvBHa Kak Bantota 6bina 6onee cnaboii No cpas-
HEHUIO C pybsieM, a TPAHCTMOPTHbIE U3AEPXKKN
1 TaMOXKEHHbIE NNaTexu Obinn MeHbLLEe AN TOBa-
pos u3 EC n Kutas, ctonmocTb ToBapos 6bina
HUXe. B HAaCTOALLMIA MOMEHT LieHbl yBENN4MBAOTCA
1 B cpefHeMm Bbipocnm yxe Ha 10%, ewle Ha 10%
OHU MOTYT BbIPacTu JO KOHLIA NIETa, 11 3TO He npe-
nen. /1 Becb 3TOT pOCT LieH Mbl Habntofaem Ha hoHe
©XXaToro cnpoca, KOTopblii He rOTOB PacLUMPATLECA
B YC/IOBMSIX HEOMPEQENEHHOCTH, AaXKe HECMO-

TPS Ha Nepexof, Ha POCCUCKMe 06beMbl BbINaaT
BroKETHUKaM.

Mockonbky 60nbluas YacTb apeHaHbIX TaprudoB
6bina HOMVHMPOBaHA B AONNapax, CyLECTBEHHO-
ro pocta apeHgbl B TL n ctput-puteiine Kpoima
MOXeT He npownsoiTu. [Mpun aTtom B Esper Group
yBEpeHbl, YTO OTKPbITIE PbIHKA MOMYOCTPOoBa ANs
POCCUINCKNX [EBENONEPOB NPUBERET K paclumpe-
HUNIO Nyna KOMMEPYECKO HEABMKUMOCTU, NPUYeEM
60nee KOHKYPEHTHO MO KavecTBy npeanaraembix
nnoLageii n JONONHUTENBHBIX YCnyr. Ans cyLie-
ctytomx TL| aTo 03HavaeT «gudepeHumpynics
UAN yMpU», 4TO TPEBYET AOMONHUTENbHBIX BAIOXKE-
HUIN B MOAEPHM3ALMIO, KOTOPYIO HYXKHO 3aKOHYUTb
npexpe, 4eM KOHKYPEHLMS BCTYNUT B NMOSHYIO
cuny. «<Ha 1o noTpebytoTcs cpencTaa, u 6paTb
ux TL, n cTput-puteiin 6yayT, KOHEYHO, C apeH-
natopos,— nonaraet dapbs AoepHas. — Opyron
acneKT — BbIXOf, 6ONbLLEro Yucna POCCUACKINX
puTennepos Ha pbiIHOK Kpbima. MHorve n3 Hux
paHee He Menn onbiTa PaboTbl C YKpanHON nnn
BbIHY>X[EHbI ObLN YT B CUITy 6IOpOKpaTUHeCcKmnx
npo6bnem (Finn Flare), Tenepb »e oHX noay4unm

“3eneHblii CBET ».

Hukonan Bevep
FRICS, GVA Sawyer
Nikolay Vecher

LHmutpui HecsetoB

«[InaHa»
Dmitry Nesvetov
Diana

Anekce [ncak
«Bokkep»
Alexey Gisak
Vokker
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Kpynuefimne TL Kpeiva

«Meranom», Cumceponosb — KpynHeiumil TL | Fozzy — ontoBbiii runepmapkeT (Bo3MOKHOCTb
peruoHa (75 ThiC. KB. M), 0OC/TY?KHBAET TaKxKe

Anyuiry, ®eonocuto, slaty u ip.

Centrum, CumdepormnoJb

Dominant, CeBacronosib (7,2 ThIC KB. M)

«Kapasesia», CeBact

«Dypuier», «JleTckuit MUp»

«Dypuier», «Dokerpor»

SIKOpHBIil apeHaaTop

ONTOBBIX 3aKYIOK Hapsily C PO3HULIEH )

BpeHﬂ,bI O1EXK bl

Savage, Kira Plastinina, Love Republic, Colin’s,
Centro, Milavitsa, «[lapukanka»

Oodji, O’Stin, Cropp Town, Chicco, «JleTckuii
MHP> (€CTb COMHEHHUS1, YTO 3TO POCCUACKUH )

Hert poccurickux

«Oxxnast [anepesi», CeBactonosib — camblil

«Dypuier»

MEPCNEeKTUBHBIN /151 TeX, KTO MVIAHUPYEeT
BBIXOJIUTh CeHYac: TOJIBKO B (heBpavie 3aryCTH/IH
BTOPYIO 0uepesip (MOUTH 33 ThIC. KB. M)

«Kouderru», dura «Cifibno», «bIopago»

MeapwnHa CmuypHoBa
Cushman & Wakefield
Marina Smirmova

AHgpen YvyTos
«Toprossivi Keapras
LesenonmeHr
Andrey Chmutov
Torgoviy Kvartal
Development

PervioH oBonbHO NPOTUBOPEYMB C TOUKM 3pe-
HUS Pa3BUTYIS TaM NPOJECCUOHANBHON TOProBOW
HeOBVXMMOCTU 1 puTeina, cornawaetcsa MapTuH
Tlynasannb, reHepanbHbIiii gupekTop Retail Profile
Russia. «3T0 cBA3aHO He TONIbKO C NOUTUHECKMMN
prCKamm, HO 1 C HEOAHO3HAYHOW MaKPO3KOHOMM-
YECKOM cuTyaumein, HanpuMep co cnabo passuTbIM
MPOMBILLIEHHBIM NMPON3BOACTBOM, YTO AENano
PervoH AOTaUMOHHbIM elle B cocTase YKpauHbl, —
pacckasbiBaeT MapTuH JlyHasanns. — Ecnm roeo-
pvTb 0 Npuxope B KpbiM Taknx Mrpokos, Kak Retail
Profile Russia, cnegyet yunTbiBaTh cneumuky
HaLuero 613Heca Kak KomnaHum, paboTatoLlei
B 0611aCTV KOMMEPLIMaNM3aLymn TOProBbIX LEEHTPOB:
Mbl BCEraa naem Bcrep 3a aesenonepamu, u ans
TOro 4TO6bl YTO-TO KOMMEPLMANN3NPOoBaTh, HAAo
YTO-TO MOCTPOUTL. TakM 06pa3oM, Mbl, BO3MOXHO,
C MHTEPEeCOM paccmaTpusanit bl 3TOT PbIHOK Kak
HOBYIO NAOLLAAKY ANs Pa3BUTUA, HO AN Ha4ana
ctoga JOMKHbI NPUATK NpodeccroHanbHble dege-
pasnbHble 1 MeXayHapoaHble AeBenonepbl 1 HBe-
cTopbl». [10 3TOW >Ke NPUHMHE He crieLaT BbIXOANTb
HanpsIMy10 B AaHHbI PErVIOH POCCUACKNE UMPOKM
pecTopaHHoro cermeHTa. «/13 KypopTHbIX Hanpas-
NEHVI B NpuopuTeTe Noka KpacHogapcKkuii kpain, —
penutcs Anekcen [cak, ocHoBaTesNlb KoMMaHum
«Bokkep».— Y10 Kacaetcst Kpbima, TO noka Ham
HEVHTEPECHO BbIXOAUTbL TyAa CaMyIM, HO Mbl FOTOBbI
npopasatb PpaHLLInSy>.

B cB#A3y ¢, XOTA 1 cAep>KaHHbIM, HO MHTepe-

COM UrPOKOB pUTelna K BbIXOAy Ha MosyoCcTpoB,
B PErVIOHE MOXET Ha4aTbCst OXKVBNEHNE B CKNaf-
CKOM cermeHTe. 10 faHHbIM areHTCTBa HeABMXN-
MocCTU «PeHeccaHc», ceivac B KpbiMy gencTsyeT
psa NPOoheCCUOHabHbIX CKNA0B U XPaHWINLL,
B TOM Y/ICIie CreLnanuanpoBaHHbIX, HO CKOPO
CMpOC B 3TOM CerMeHTe MOXXET NPEBbLICUTL Npef-

noxeHue. Mo cnosam dsennHbl ALLmMeToBOW,

«MHTepron>» (YKpauHCKHi, HO NPOCTO YTOObI
TIOHUMATb YPOBEHb )

Mango, Centro
Wcrounuk: Esper Group

[VpeKTopa Mo passuTuio U KoHcanTuHry Land Service, 3agep>xka cospaHus
Ka4eCTBEHHbIX CKJIaA0B MO OTHOLLEHWIO K BBOAY TOProBOI HEABMKMOCTU
B PErmoHax COCTaBISIET OKOJO TPeX NET. «Ha TeKyLLMI MOMEHT Halla KOM-
naHusa paboTaert no 3anpocam no Noa6topy 3eMesbHbIX yHacTKoB B KpbiMy
Yyepes HaLLMX JIOKasbHbIX MapTHEPOB», — AENUTCS r-Xa VumeToBsa.

B MeHbLUE cTeneHmn B GivyKaiiume natb NeT MHBECTOpaM 6yayT MHTepec-
Hbl 6U3HEC-LIeHTPbI. «B KpbIMy OHM Noka Mano HanomuHatoT npodeccuo-
HasbHbIE 1 NpeAcTaBneHbl B OrPaHNHEHHOM KOIMYECTBE, O(OUCHBIE LIEHTPbI
knacca A Boo6LLe oTcyTcTByOT B CuMdeponone n CeBacTtonone»,— [enuT-
csi AnekcaHgp TioneHes. 1o 3Tol Xe NpuyrHe Ha NoAyoCTPOBE NPaKTu-
YECKU He NpeAcTaBneHbl MPOMeCCOHanbHbIE YNPaBsoLLIME KOMMNaHNU,

a MHorne COBCTBEHHVIKY ANs peann3aumi NPOeKToB B 061aCT KOMMEP-
YECKOIi HEABMKMMOCTU 3a4aCTyI0 HAHUMAIOT YpaBnsoLLyx 6e3 onbiTa.

Mo mHeHuo AHgpes CrHsaBKHA, OUPEKTOpa OTAENa KOHCyNbTaumin Sawatzky
Property Management, nocne 3asepLueHus uHterpauymn Kpbima B coctas
Poccwiickon ®epepauyn 1 yperynmpoBaHus BCex NPaBoBbIX BOMPOCOB, CBSA-
3aHHbIX CO CTaTyCOM pecnybimKu 1 ¢ BOnpocamy BEAeHVst bu3Heca Ha ee
TeppuTOpuK, yNpaensioLLye Komnadum, paboTtatoLme B Poccun, ByayT roto-
Bbl BCEPbE3 PaccMaTpuBaTh BO3MOXXHOCTb PaboThl C 06bEKTaMU B 3TOM
pervioHe HapasHe C Apyrumu. «B To »xe Bpemst B Bnivxaiiiume HECKOMbKO IeT
B KpbIMy MOXET JOBO/NBLHO OCTPO CTOSATL Npobiema KBamdrLMpOBaHHbIX
kappos Ansa YK, - npogonkaeT r-H CUHABMH. — [103TOMY KOMNaHNAM Hy>HO
6yneT yaenuTb 6obLue BHUIMAHNA NOAAEPXKKe 0O6bEKTOB Ha MONYoCTPOBe
13 CBOErO rofIoBHOro oduca 1 06y4eH10 MECTHOIO NepcoHana Heobxoau-
MbIM CTaHAapPTam paboTbi».

MapannensHo Ha PIHOK MOTYT Ha4aTh BbIXOAUTL KPYMHENLLNE POCCWiA-
CKUe CeTu cepbl yCnyr, Ans HaYana aperays nioLaan, Hanpumep, B HOBbIX
6u3Hec-LeHTpax. «Cepbe3HOro NPeANoXKeHNs B cermeHTe ycnyr B Kpbimy
HET, PbIHOK HE OCBOEH, OfQHAKO0 AJ1st PAJOBOr0 POCCUINCKOrO NPeanpuHm-
Matens OH MOKa HEMOHATEH 1 ManonayyeH, — cuntaet Amutpuii HecseTos,
NpPes3naeHT rpynnbl KOMNaHui «JuaHa». — Ho TOT, KTO pPUCKHET 1 BOMZET TyAa

13 HaLLero CermeHTa nepBebIM, CKOpee BbIMMPaET, YEM NPOUrpaeT».

KYMATbCA - B KPbIM

OCHOBHbIM HanpasnieHnem ans VNHBECTULMIA, MO MHEHUIO BCEX onpotueH-
HbIX UFPOKOB, CTaHET, pa3dyMeeTcs, TYPU3M. W xota npencraBnTeny OgHNX
MeXayHapoHbIX TOCTUHUYHbIX 6peHD,OB B 4acCTHbIX 6ecenax rosopwunu,

41O «KpbiMa A1 HAC Kak Gbl HET», & APYriie CETOBaNN Ha «OUKOCTb»

Commercial Real Estate # 9 (230)
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OBesmHa VlumeToBa
Land Service
Evelyna Ishmetova

Anppevi CuHsaBUH
Sawatzky Property
Management
Andrey Sinyavin

N «MPUBbIYKY K AELUEBN3HE» MECTHOIO TYpUCTa,
B Gnvpkaniume nsATb NET B PErVIOH MOTYT BbIATU
MoYTY BCE U3BECTHblE CETU OTeneil. «ELle HMKTo
He 3a6bIn 0 TOM, YTO B cBOE Bpems KpbiM 6bin
nepson n ny4wein 3gpasHuuent CCCP, - rosoput
Mwuxann Tapacos. - VI gns nHBeCcTopoB MHAY-
CTPUM FOCTENPUUMCTBA 3TO CTAHET NMPEKPACHbLIM
HanpasneHnem». Bnpo4em, «akTnBHOe pyccKoe
npucyTCTBHE» B 3TOM CermMmeHTe Habnioaanoch
Bcerga. «CobcTBeHHVKamu oteneli B Kpbimy
ansatoTcs CoepbaHk, “fasnpom”, “Jlykonn”,
“HauuoHanbHas pesepsHas kopnopaums”
AnekcaHgpa Jlebefesa n MHOrve gpyrue, — nepe-
yncnsieT AnekcaHgp TioneHes. - BnagetoT nio-
LaaKamu Ans CTpouTeNbCTBa TOProBbIX U pekpe-
aUMOoHHbIX komnnekcos BTE n “OHepreTudeckuii
ctaHgapt” KoHctaHTyHa MpuropuinHa». YkpauHa
He UHBECTMNPOBasa B PErMoH us-3a cnabon
KOHLIEHTpaumm KanuTtana, YTo NpuBeno K H13-
KOMY YPOBHIO Yy3HaBaeMOCTM U «HEMPOABUHY-
TOCTUW» Ha MEXAYHapPOAHOM KYPOPTHOM PbIHKE,
nonaraet Hukonaw Beyep. «Kak cnepctsue,

B KpbiMy BCero wecTb oTenen ynpasnsoTcs
MeXAyHapoaHbIMY onepaTopaMm — Npu Hanu4um
225 rocTuHuny, n 650 naHCMoHATOB, — NPOAOMKAET
aKcnepT.— bonee pa3snT 3aeChb PbIHOK MUHU-
oTeneit Ha 10-15 HoMepPOB, Takux 06 HLEKTOB
cenyac HacuuTbIBaeTCs OKoo 3 ThiC. A cnpoc

Ha FOCTUHUYHbBIE YCNYTY N PbIHOK BCErO TOr0, YTO
noHumaetcs nog, hospitality (roctenpunmMcTBO Kak
6U3HEC), BECbMa BbICOK».

CNOXHOCTY C BbIXOAOM B FOCTUHWNYHbIV Cer-
meHT KpbiMa, no cnosam MapurHbl CMUPHOBOA,
napTHepa, PykOBOAUTENs oTAena roCTUHNYHON
HeggwkumocTy Cushman & Wakefield, Tpaguum-
OHHO CBS3aHbl C CE30HHOCTbIO, HEPA3BUTOCTbLIO
NHGPACTPYKTYpPbI (TPAHCMOPTHOMN, [OPOXKHOW,
[OCTaTO4YHOrO KOIMYECTBA BOAbI, dNeKTprye-
CTBa U T. i.), OrpaHn4eHHoN reorpaduweit cnpo-
ca 1 HU3KOW NOKyNaTenbCKon CNOCOBHOCTbIO
Ha BHYTPEHHEM PbIHKE YKpauHbl (MPOEKTbI
KYPOPTHOrO Xuibs). «B To Xe Bpemsi y permoHa
OTPOMHbIN KYPOPTHBIIA 11 NIe4e6HbIN NoTeHuman, —
npogomkaeT r-xa CMupHoBa. — Kpome Toro,
BbICOKIE PUCKYN — 06eLLjaHNe BbICOKMX JOXO-
0O0B: Ha CerogHsAWHNA MOMEHT CUTyaums 34echb
HanomuHaeT YepHoroputo koHua 1990-x rogos,
1 CKNafblBaeTCs yHUKanbHasi BOSMOXXHOCTb
“HN3KOro” BXo[a Ha NePCneKTUBHBIN PbIHOK».
Heckonbko npoekTos Ha TeppuTopun Kpbima
yXe ceinvac paccmatpusatot B RD Group.

«Mbl He MOXXeM pacKpblBaTb AeTanu, HO, CKO-

pee Bcero, 310 6yayT KOMMneKkchbl mixed-use,

BKJIlOYalOLLME CTPOUTENBCTBO FOCTUHUL, M COMYTCTBYIOLLEN pa3Bneka-
TENbHON UHPPACTPYKTYpPbI», — Aenutca Pomax TkaveHko.

B 6nuxaiillee Bpems nepen KpbIMCKUMI BAACTSMU CTOUT 3aa4a BEPHYTb
B PETMVIOH BCECE30HHBbIN TYPU3M, @ TaKXKe aKTVBHOE Pa3BUTIE CaHATOPHO-
KYPOPTHOrO HanpasneHnst. «AnTa 1 paHblue Oblia NMgepom No UHBECTULN-
OHHOW NpuBNeKaTenbHOCTU, — roBopUT EneHa HyuknteHko. - Y Hac ecTb Bee,
4TO6bI Pa3BMBATh HE TOMBKO TPAAMLIMOHHDIA, HO 1 MANIOMHUYECKUIA, “3ene-
HbIA” 1 APYro HULLIEBbIA TYPrU3M». [MaBHOE, MO MHEHWIO BEAYLLNX UTPOKOB
VHOYCTPWN rOCTENPUMMCTBA, He NoBTOpUTb ¢ KpbiMoM oLwn6ok Co4m ¢ ero
Xa0TUYHOIA 3aCTPONKOI YaCTHBIMU NaHCHOHATaMM «B HOBOKXKHOM BKYCE».
Haunbonee npuBnekarenbHble MeCTa BOOOLLE CregyeT caenatb HedoCTYMHbI-
MV A1 MacCOBOro CTPOUTENLCTBA, cHmTaloT B Cushman & Wakefield.

MokasaTenbHo, YTo NpucoeavHeHre Kpbiva yxxe co3gnano CnoXHOCTH
ons pa3sutus 1 agantaummn Coum B NOCTONUMMWIACKIWIA NEPUOA. «Tenepb
Kpbim 6yneT koHKypurpoBaTs ¢ Coum 1 Apyrumm pOCCUNCKUMN KypopTa-

MU, — pa3mblnaet Anekcuc denapodd, reHepanbHbIn gupekTop Accor
Hotel Services B Poccum, pysumn n CHI.— B 6nuxarillee BpeMs NoyocTpos
OCTaHeTCs KypopTOM NSt POCCUSH W YKPauHLEB, @ A1 TOro, YTobbl npu-
B/ieYb TYpUCTOB U3-3a pybexxa, HeobxoauMo caenarb 3HaYMTeNbHbIE HBE-
CTULMN B TYPUCTUNHECKYIO MHPPACTPYKTYPY. HTO KacaeTcs MexXayHapOaHbIX
TYPUCTUYECKNX OMEPATOPOB, OHY B 3HAYUTENIBHON CTEMEHN 3aBUCAT

OT TOrO, FOTOBbI /I MECTHbIE HBECTOPbI BKNaAblBaTh AEHbM B PETUOH.

Mo cnosam Anekcuca Oenapodda, noka y ACCOr HET KOHKPETHbIX MIaHOB
Ha KpbIM, 0fHaKO B KOMMaHUW roTOBbI paccMaTpuBaTh BO3MOXXHOCTU BbIXO-
[a Ha nonyocTpoB. «4To6bl ctoaa npuLLen 6UsHec, XU3HEHHO Heobxoau-
MbI NIbrOThI ANs Hero, — yeepeH HOpuit Casenos, yneH npeaunguyma ONOPbI
Poccun.— Hanpumep, Ha nsTb neT ocBo60aunTb OT dhefepasbHbIX Hanoros,
CTPaxoBbIXx B3HOCOB, OCTaBVB TOIbKO NPsiMble 3aTpaThl — 3apniaTbl COTPYa-
HVKaM 1 pacxopbl SNIEKTPO3HEPrun. 3a 3T1 rofsl MPeanpuHIMaTeny camm
PasoBbOT MHPACTPYKTYPY: MOCTPOAT HE0OX0AMMbIe O6BEKTBI, yny4LuaT
a3ponopThl, OCHACTAT NAPOMbl, HAYHYT Pa3BUBaTbL TOPrOBYO CETb, FOCTN-
HULbI, CENbCKOE X035NCTBO. BCe 3T0 B KOHEYHOM cyeTe caenaet Kpbim
CaMOOKynaemol TeppuTopreit, kotTopas He 6yAeT 3aBMCeTb OT rocyaap-
CTBa, a, Ha0bOPOT, Y>Ke YePE3 NSATb NET 060raTUT CTPaHy AOMNONHUTENBbHLIMI
cpencTBamu B OIODKET B BUAE HAJTOrOBbIX OTYNCNEHUIA. Y HAC cenyac BCero
8-10 He MHBECTULWIOHHbIX PETMOHOB, BCEM OCTaSTbHbIM rOCYAapPCTBO Aornia-
YMBaEeT, NOMOraeT B TOW UM MHO chopMe, MOSTOMY HEOBXOAVMO He yny-
CTUTb B1aronpusATHbLIN MOMEHT>. oka e, No MHeHno r-Ha Casenosa, n3-3a
OTCYTCTBUS KOHKYPEHLWN N KA4ECTBEHHOIO NPEAJIOXKEHNS HA MOTyOCTPOBE
YPE3MEPHO 3aBbILLEHbI LieHb! HA FOCTUHMLIBI 1 B CHEPE YCyT.

Celyac npencrasuTenyt POCCUNCKOro 6ruaHeca nomoraroT KpbiMy «KTO Kak
MOXET», B TOM HiCe COBCTBEHHBIMM «paboymmMu pykamu». «Mosi Hefas-
HAs noe3gka B “AnyLUTUHCKWIA 3hrpoMacnyHbIi COBX03-3aBog” 6bina
BOJIOHTEPCKOM, — pacckaabiBaeT lannHa AHHK, co3paTenb MOCKOBCKOro
napomepHoro Kiyba n TBoOp4eCKoi 1labopaTopyn BUHTXKHON MOAbI
Sweet Sixties.— B 3TOM rogly X035CTBO CTONIKHETCS C HEXBATKOMN paboumnx
PYK Ha Bpemsi yBOpKM po3bl (Mepsast MooBrHa MIOHS) 1 naBaHab! (MH0Sb).
PaHbLUIe COBX03 3aKo4an AOroBOpPbI C YKPaMHCK/MMN By3amu, Y CTYAEHTbI
npuesxanv Tyga, Kak Ha KapToOLLKY; TEMEPb >Ke MO MOHSATHLIM MPUYHaM
BY3bl BPSA, JIM OTMPABAT Y4aLLMXCA HA MOMOLLb XO3ANCTBY». KpbIMCKMe
BNacTu y>xke Ha3Banu NogobHble Lwarn pycckoro 6usHeca «BecbMa bnaro-
POAHbIM», 3aBUB, 4TO >KAYT OT POCCUSIH K CE30HY HE TOSIbKO UHBECTULINIA,

HO 1 «J110601 NOCUNBHOW NOMOLLM». C|R[e
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Taurida Darkness

A month after Crimea joined Russia some real estate market participants act as if “there
were no real estate in the region”, while others “in accordance with the state vector were
willing to invest even the next day”. The most daring will be winners: there might not
remain places on the peninsula for those who have decided to “wait and see”.

[ k hile many Ukrainian companies are rapidly scaling back business in

Crimea, according to the estimates of Rustam Aliyev, partner at Goltsblat
BLP LLP, the Russian investors are not showing much interest in invest-
ing in the region. However, taking into consideration the fact that Viadimir
Putin announced an accelerated development program for the territory
and its integration into the Russian economy, as one of Russia’s priorities
(as part of the federal government, the Ministry of Crimea was created and
a plenipotentiary of the president was appointed), the big players may sig-
nificantly accelerate their investments into the region. “The Russian govern-
ment has already announced tax benefits for investors, who will implement
projects in Crimea,” as Roman Tkachenko, head of RD Group in Russia,
pointed out. “The interest of the state in the development of the peninsula

and the establishment of special economic zones increase the investment

attractiveness of the region — for Russian as well as
foreign investors.”

Crimeans themselves believe that this Ukrainian
businessmen’s “holy place” will not be empty for
a very long time. “We are not monitoring the situ-
ation in real time, but | believe that the Ukrainian
retailers will leave the market,” reflects Elena
Nikitenko, director of economic development
department at Yalta City Council. “However, we
get several calls a day from Russian business rep-
resentatives who are willing to come to Yalta. We
are very flexible and ready to work with investors in
real time, even in this difficult transition period. From

1991 to January 1, 2014, Crimea attracted foreign
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direct investments of $1,608,912,000 and about
50% of these were from Russia. Thus, the invest-
ment picture has not changed a lot for us: we are
waiting for Russian investors, just like during the
previous 20 years, and the government will only fur-
ther intensify its work on special programs.”
According to Alexander Tyulenev, partner at the
Renaissance Real Estate Agency (Crimea), it is
already possible to speak about the positive pros-
pects for the real estate market on the peninsula,
especially in medium and long-term projects.
“This is primarily due to modernization of the infra-
structure of the peninsula, which has not undergone
major changes over the past years as a part of
Ukraine,” continues Mr. Tyulenev. “However, even
with the rapid modernization projects in the field of
transport, energy and other sectors, some tangible
results will appear only in two or three years. At the
same time, these circumstances will allow investors
to enter the market of the peninsula with minimal
start-up costs during the acquisition of sites, facili-
ties and companies. Especially taken into consider-
ation should be the limited or no high-quality sup-

ply in some segments.”

THE LAW TO THE RIGHT

However, Russian experts have assumed an

“active waiting position”, when speaking about

the “positive perspectives”. According to Irina
Onikienko, partner at Capital Legal Services, it is
obvious that this region will develop due to transfers
from the federal budget and attraction of financ-

ing from companies with state participation, and
only in last instance — by means of Russian private
development projects. “It is possible that there will

be interaction between the state and business in the

form of public-private partnerships,” said Irina Onikienko. “The current politi-
cal situation, including international legal sanctions against Russia, virtually
eliminates a number of potential investors among foreign companies.”

In Capital Legal Services, they believe that the greatest difficulties for inves-
tors will be associated with the transition. “We need to prepare and reform
all legal and public institutions and authorities,” the expert continues. “The
creation of a single legal space of Russia and Crimea is declared de jure, but
de facto it does not exist yet.” The lawyers refuse to speak about the specific
dates of a “full legal unity”, and this is explained by the fact that many things
will depend on the work of Moscow representatives of the federal govern-
ment and the funds, allocated by Moscow to reform state and legal institu-
tions. A five-year period is the most realistic. Meanwhile, real estate market
participants may face difficulties in matters of inventorization and real estate
property registration, property identification, legalization of unauthorized
buildings, and fixing of borders and land titles. In connection with the lat-
ter, the experts do not exclude many lawsuits. “These are important ques-
tions,” agrees Mikhail Tarasov, managing director of UFG Real Estate. “And
now it is very difficult to convince investors that they will have full legal purity
while investing. It will take time to normalize the situation, to complete the
legal documents correctly, to form cadasters, registers and a database with-
out technical errors. We are very happy to talk about the Crimean direction
to our investors, considering it a promising one, even though the economy in
this region is now in second place, and politics —in first place. Investors, who
want to invest for a long period of time, are interested in the stability of the
region, as this is the most important factor. It is necessary to wait until the
situation calms down in Ukraine, the International Monetary Fund allocates
funds, Ukraine finally forms an opinion on Crimea, and Europe starts to
change its opinions and attitudes.”

The region with an unclear legal regime always represents arisk to
any institutional investor, says Rustam Aliyev. However, if a favorable eco-
nomic environment is created and political risks are eliminated, it is not
a problem to create the legal environment. “In addition, we must under-
stand that in the mergers and acquisitions market, not only local laws are
applicable, but also various international instruments that have long been
established and will not require a significant correction (for example, English
legislation),” the expert recalls. “This applies both to the real estate market
and other areas of mergers and acquisitions.” At the same time, according
to Sergey Yelin, managing partner of Audit and Law, an audit and consulting
group of companies, Crimea auditors, lawyers, and appraisers will need con-
siderable time to adapt to the new realities. “Even in the most intense training
mode, it will take at least one year,” the expert believes. “There are a lot of
specific nuances in public procurement as well.”

Meanwhile, the Ministry of Economy of the Russian Federation has pre-
pared amendments to the legislation, according to which the re-registration
of real estate in Crimea and its inclusion in the cadaster should be completed
by 2017. It is assumed that Crimea and Sevastopol real estate, ownership of
which was executed after January 1, 2013 (when in Ukraine a unified system
of registration was launched) will be automatically included in the Unified
State Register of Rights (USRR). As for the other objects, rights are also
recognized and will be processed under the simplified scheme. “Obviously,
it will be necessary to re-create the system of cadastral registration of real
estate, which can take a year or two,” shares Nikolay Vecher, FRICS, vice

president and partner at GVA Sawyer. “Another problem would be the rise
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of construction costs due to increase in transportation costs: the maritime
means of transportation is the main method of shipping construction mate-
rials. Here it is worth mentioning the overall increase in real estate prices:
incomes of Crimean residents growing to the Russian level will inevitably
bring an increase in prices.”

As aresult, Crimea in the next six months will remain terra incognita for the
great majority of players. However, according to Mikhail Tarasov, the Crimean
market right now, despite the moratorium on real estate transactions, is
experiencing rising prices — by 30-40%, in comparison to 2013. “However,
due to the geographical isolation of the peninsula, in the implementation
of new projects, there may appear problems with logistics, so most inves-
tors have taken a wait-and-see stance,” reflects Alexey Gulevsky, head of
consulting at Astera, an allied member of BNP Paribas Real Estate network.
“It will be possible to speak on the prospects in a year’s time. Until there are
bridges built across the Kerch Strait, it will be difficult to achieve sustain-
able economic development of the region. Implementation of infrastructure
projects, by contrast, will give a powerful impetus to the development of
Crimea.” Denis Kolokolnikov, chairman of the board at the RRG Group of
Companies, recalls the Sochi experience. “We have seen how the organiza-
tion of a global event is fully capable of motivating the creation of good infra-
structure, including modernization of the airport and the railway network,”
continues Mr. Kolokolnikov. “Crimea needs no less work, and of course, this

can be done only by means of a serious involvement on the part of the state.”

OVERSEAS THERE IS AMITE

According to the preliminary analysis of the largest agglomerations of the
Peninsula, conducted by Torgovy Kvartal Development, despite the pres-
ence of a significant amount of Ukrainian and international retail operators,
the retail real estate market in the Crimea is underdeveloped. “We have iden-
tified several cities that may be of most interest to federal and international
developers of retail real estate: Sevastopol, Kerch, Evpatoria, Feodosia

and Yalta,” lists Andrey Chmutov, general director of Torgovy Kvartal

What are the prices?

Offices for rent:

in Simferopol — $120-400/sgm per year;
in Yalta — $150-700/sqm per year;

in Sevastopol $120-480/sgm per year.

The cost of land ownership (commercial purpose):
in Yalta - $50-250/sgm;

in Simferopol - $50-100/sgm;

in Sevastopol - $40-90/sqm.

Warehouse for rent:

in Simferopol — $50-100/sgm per year;
in Yalta — $60-150/sgm per year;

in Sevastopol - $30-120/sqm per year.

SC rent:

in Simferopol — $150-800/sgm per year;

SC rent in Yalta - $240-1500/sgm per year;

SC rent in Sevastopol — $200-800/sgm per year.

Source: Renaissance Real Estate

Development. “Speaking about Simferopol, accord-
ing to our estimates, the potential new input of qual-
ity retail real estate in this city is close to zero: there
are several high-quality shopping centers, the total
amount of which exceeds 170,000 sq m.”

Torgovy Kvartal Development notes that the retail
real estate market of the peninsula is promising,
in terms of low levels of competition. However,
companies see some risks due to weak socio-
economic indicators in the region. “The average
wage at the beginning of this year is about 10,000
rubles, which is more than two times lower than
the national average,” continues Andrey Chmutov.
“This may cause low purchasing power and, as a
consequence, low turnover and weak revenues for
retail complexes. On the other hand, the seasonal
factor is of great importance, as in the summer time,
the Peninsula is visited by several million tourists.
The degree of influence of these factors on the mar-
ket, as well as the peculiarities of local consumer
demand, requires a detailed study, the results of
which will predict the levels of rental rates, atten-
dance, conversion and other performance indica-
tors of the shopping centers.”

Rents in the professional shopping malls in
Crimea today constitute from $600 to $2000 per
year. “There are very few professional operators in
Crimea,” says Alexey Gulevsky. “It is necessary to
list among the major retail chains such players as
METRO Cash & Carry, Auchan and the Ukrainian
networks (ATB, Silpo, etc.).” It is not surprising
that the experts see high prospects for grocery
hypermarket networks on the peninsula. However,
these are not hurrying to open their shopping cen-
ters in Crimea. “Representatives of Lenta Company
attended the meeting with the government of
Moscow Oblast on the issue of cooperation with
the manufacturers of goods from Crimea,” says
Yana Mogileva, public relations specialist at the
Lenta Company. “We listened to the government’s
proposals to support Crimean winemakers. The
question of extending the range of Crimean wines
and cooperation with manufacturers will be ana-
lyzed in due course, and we are ready to hold talks
with the manufacturers. It should be noted that the
Lenta Company has been successfully cooperating
with Crimean manufacturers for a long time already:
there are 20 varieties of Crimean wines in this
hypermarket’s chain stores.”

Moscow jewelry retailers have clearer plans. “We
consider Crimea a region of promising develop-
ment,” says Maxim Weinberg, executive director of

the Adamas Company. “In terms of the presence

Alexander Tyulenev
Renaissance Real
Estate Agency
(Crimea)
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of federal networks, the Crimean market is far from
saturation, which gives us reason to anticipate high
demand for the entire range of Adamas’ products:
both classical gold lines and youth brands, such

as APM, Monaco and Agatha, oriented to fashion-
consumption.” The company notes the advantages
for jewelers in the region: huge tourist flows and
the traditional “southern” attitude toward jewelry.
At the same time, the other major jewelry company,
Valtera, compares the peninsula with a lottery ticket.
“One can win, but it is more likely one will lose and
remain without means,” says Alexander Seregin,
director of marketing at Valtera. “And | would wait
for good commercial prospects at least until the
situation in Ukraine stabilizes.”

In any case, Crimea was undervalued in terms of
demand and investment in the last 20 years, Daria
Yadernaya, managing director of the Esper Group is
sure. “There is a battle in the field for a lot of new
brands, shops, and as a result - for retail sites, not
only in clothing, but also in other areas,” says Daria
Yadernaya. “However, the limited paying capac-
ity, rising costs and prices cannot be redeemed by
Russian investments: it will take time to rebuild retail
business models in this area. Much will also depend
on the possibility to determine the influx of foreign
demand in the area, in the form of tourism, to
develop the investment zones, to expand employ-
ment on the peninsula. Crimea has an enormous
potential, but the restructuring phase will be long
and quite painful. At the same time, it is impossible
to postpone entry onto this market: a holy place is
never empty, and after a year or two, the market can
be divided in such a way that it would be difficult,
time consuming and expensive for new players to

develop init.”

The peculiarity of international brands in Crimea was entrance only through
franchisees (master franchisees, coordinated at the Moscow-Kiev level).
The mass-market franchisee brands are represented largely by themselves,
and it is unclear who should take responsibility for them, say the representa-
tives of the Esper Group. Franchisees often used other warehouse programs
and overall software. They created their own product strategy, the logic of
which might have been unknown to the head office. In addition, when the
supply of goods was made from the Russian territory to Ukraine, it passed
from Kharkov to Crimea, which was the Ukrainian territory. Now due to
Ukraine’s non-recognition of Crimea’s borders and belonging to the Russian
Federation, any goods coming into this territory may be considered contra-
band. This significantly complicates the work of logistics.

Controversial issues arise when dealing with supplies from China. “If the
goods are supplied by air, then shipment directly from Russia is much more
expensive, and at the same time, the processing of air cargo in Crimea, of
course, is not greatly developed,” says Daria Yadernaya. “As the Ukrainian
hryvnia currency was weaker, compared with the ruble, the transport costs
and customs duties were lower for goods coming from the EU and China,
the cost of goods was lower. At the moment, the prices have increased by
10%, and they can grow another 10% by the end of summer, and this is not
the limit. Moreover, this increase of prices is observed in the background of
limited demand, which is not ready to expand, even if they move to Russian
wage levels.”

Since most of the lease payments are denominated in dollars, there will
not be a significant growth in leasing of shopping centers and street retail in
Crimea. Esper Group representatives believe that opening of the market for
Russian developers would mean expanding the pull of more competitive, in
terms of quality, commercial real estate premises and additional services.
This would mean “differentiate or die” for the existing shopping centers. This
fact will require additional investments for modernization, which has to be
finished before the competition comes into full force. “This will require funds
and they will be taken from the tenants,” believes Daria Yadernaya. “Another
aspect is the entrance of a larger number of Russian retailers into the
Crimean market. Many of them have had no prior experience with Ukraine or
were forced to leave because of bureaucratic problems (Finn Flare), now they

can come to Crimea.”

Largest Malls of Crimea

Meganom, Simferopol — biggest SC of the
region (75,000 sq m), also caters to the cities of

Fozzy — wholesale hypermarket (the possibility
of wholesale procurement along with retail )

Savage, Kira Plastinina, Love Republic, Co-
lin’s, Centro, Milavitsa, Parizhanka

Alushta, Feodosiya, Yalta and others.

Centrum, Simferopol Fourchet, Detskiy Mir

Oodji, O’Stin, Cropp Town, Chiuo Detskiy
Mir (its Russian origin is

Yuzhnaya Gelereya, Sevastopol — most prom- | Fourchet
ising for those who plan to enter now: only in
February the second 33,000-sqm phase was

launched

Konletti, Yalta Silpo, Eldorado Mango, Centro

Source: Esper Group
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This region is quite controversial in terms of development of the profes-
sional retail real estate and retail, agrees Martin Lundvall, general director of
Retail Profile Russia. “This is connected not only with political risks, but with
the ambiguous macroeconomic situation as well. For example, the weakly
developed industrial production meant the region was more subsidized (the
situation was the same when it was a part of Ukraine),” says Martin Lundvall.
“If we talk about the coming of the big players, such as Retail Profile Russia,
to Crimea, we, being a company working in the field of commercializa-
tion of shopping centers, always follow the developers and commercialize
something. Thus, something must be built first. We could be interested in
Crimea as a new platform for development, but first the professional federal
and international developers and investors must come.” For the same rea-
son, Russian restaurant investors are in no hurry to invest anything in Crimea.
“Krasnodar Krai is the only interesting resort destination,” says Alexey Gisak,
founder of the Vokker Company. “As for Crimea, we are not interested in
going there ourselves, but we are ready to sell franchises.”

In this regard, although restrained, the retail players might be interested in
the warehousing segment. According to the Renaissance Real Estate
Agency, now Crimea has a number of professional warehouses and storage
premises, including specialized ones, but soon the demand in this segment
may exceed the supply. According to Evelyna Ishmetova, development and
consulting director at the Land Service, the creation of quality warehouses,
in relation to the entry of retail real estate in the region, will lag about three
years. “At the moment, our company is working on requests for the selection
of land in Crimea through our local partners,” says Ms. Ishmetova.

Investors will be less interested in business centers in the next five years.
“There are very few of them in Crimea, and they do not seem to be pro-
fessional ones. ‘Class A’ business centers are absent in Simferopol and
Sevastopol,” says Alexander Tyulenev. For this same reason, there are no
professional management companies, and many owners, carrying out proj-
ects in the field of commercial real estate, often employ managers without
any experience. According to Andrey Sinyavin, director of consulting at
Sawatzky Property Management, after having completed the integration
of Crimea into the Russian Federation and the settlement of all legal issues
related to the status of the republic and the issues of doing business on its
territory, management companies operating in Russia, will seriously consider
the opportunity to work with objects in Crimea as well. “At the same time,
in the next few years in Crimea, there will be a great demand for qualified
personnel for the professional management companies,” continues Mr.
Sinyavin. “Therefore, companies will have to pay more attention to providing
support, for facilities on the peninsula, from their headquarters and the nec-
essary standards for the training of local staff.”

In parallel, the largest Russian services providers may appear on the mar-
ket: to start renting out space, for example, in the new business centers.
“There are no serious offers in the services rendering sphere in Crimea, the
market is not developed, and it is little studied and understood by the aver-
age Russian businessman,” says Dmitry Nesvetov, director of the Diana
Group of Companies. However, the one who first dares to enter this market,

from our segment, is more likely to win than lose.”

OTHERS THAT COME TO SWIM IN CRIMEA

The main destination for investment, according to all surveyed players, will

be, of course, tourism. And although some representatives of international

hotel brands privately said that “Crimea does not
exist for us”, while others complained about the
“savagery” and the “habit of cheapness” of the
local tourists, almost all hotel brands are likely to
open hotels here in the next five years. “No one

has forgotten that at one time, Crimea was the

first and the best resort of the USSR,” says Mikhail
Tarasov. “And this will become a great direction

for investors in this sector.” However, the “active
Russian presence” in this segment was always
observed. “The owners of hotels in Crimea are
Sberbank, Gazprom, Lukoil, Alexander Lebedev’s
National Reserve Corporation, and many oth-

ers,” lists Alexander Tyulenev. VTB and Konstantin
Grigorishin’s Energy Standard possess sites for the
construction of shopping and recreational facilities.
Ukraine did not invest into Crimea because of weak
capital concentration, leading to low level of aware-
ness of Crimea on the international resort market,
says Nikolay Vecher. “As a consequence, in Crimea
only six hotels are managed by international opera-
tors, although, there are 225 hotels and 650 guest-
houses,” the expert continues. “The mini-hotel
market (10-15 rooms) is more developed in Crimea.
There are about 3,000 such objects. Nevertheless,
the demand for hotel services on the market for
everything that is called hospitality (hospitality as a
business) is very high. “

Difficulties in entering the Crimea hotel segment,
according to Marina Smirnova, partner and head of
hospitality real estate at Cushman & Wakefield, are
traditionally associated with seasonality, poor infra-
structure (transport, roads, sufficient water qual-
ity, electricity, etc.), limited by the geography of
demand and low purchasing power on the domestic
market (holiday home projects). “At the same time,
Crimea has huge hotel and therapeutic potential,”

continues Ms. Smirnova. “In addition, the high

Martin Lundvall
Retail Profile Russia
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risks are promising high incomes — at the moment
the situation reminds of Montenegro in late 1990s,
and there is a unique opportunity for “inexpensive”
entry onto a promising market.” Several projects in
Crimea are now being considered by the RD Group.
“We cannot disclose the details, but these will

most likely be multifunctional complexes, including
the construction of hotels and related entertain-
ment infrastructure,” says Roman Tkachenko.

Thus, now the Crimean authorities face the task
of returning all-seasons tourism to the region, as
well as the active development of spa destinations.
“Yalta was once a leader in investment attractive-
ness,” says Elena Nikitenko. “We have everything
to develop not only traditional, but also pilgrimage,
‘green’ and other types of tourism. It is necessary,
according to the leading players in the hospital-
ity industry, not to repeat the mistakes of Sochi,
with its chaotic building of private boarding houses
“in a new-southern style”. The most attractive
places, in general, should not be made available
for mass construction, they consider at Cushman &
Wakefield.

It is significant that Crimea’s annexation has
already created difficulties for the development
and adaptation of Sochi in the post-Olympic
period. “Now Crimea will compete with Sochi and
other Russian resorts,” reflects Alexis Delaroff,
general director of Accor Hotel Services in
Russia, Georgia and the CIS. “In the near future,
the peninsula will remain a resort for Russians

and Ukrainians, and in order to attract tourists

from abroad, it is important to make significant investments into the
tourism infrastructure. With regard to international tour operators, they
largely depend on whether local investors are willing to invest into the
region.” According to Alexis Delaroff, Accor has no specific plans for
Crimea, but they are ready to consider the possibility of entering the pen-
insula. “Some incentives are needed for business to enter here,” said Yuri
Savelyev, member of the presidium of the All-Russia Association of Small
and Medium Enterprises OPORA. “For example, it is necessary to exempt
these companies for five years from federal taxes and insurance premi-
ums, leaving only the direct expenses - staff salaries and electricity costs.
During these years, entrepreneurs themselves will develop the infrastruc-
ture: will build the necessary facilities, improve airports, equip ferries,
develop the retail network, hotels, and agriculture. All these things will
ultimately make Crimea a self-sustaining territory, which will not depend
on the state and, on the contrary, after five years, the region will enrich
the state budget with additional resources in the form of tax deductions.
We now have only 8-10 non-invested regions, the rest are helped by the
state in one form or another, so it is important not to miss this opportune
moment.” Meanwhile, according to Mr. Savelov, due to lack of competi-
tion and high-quality supply, the prices are very high in the hotel and
services sectors.

Now representatives of Russian businesses are greatly helping Crimea.
“My recent trip to the Alushta Aromatic Sovkhoz-Factory was voluntary,”
says Galina Annie, founder of the Moscow perfume club and creative
laboratory of vintage fashion — the Sweet Sixties. “This year, the economy
will face a shortage of workers in the harvest period for roses (first half of
June) and lavender (July). Previously, this factory signed contracts with
Ukrainian universities, and students came there, but now, for obvious
reasons, universities are unlikely to send students to help this factory.”
Crimean authorities have called such steps by Russian businesses “very
noble”, saying that they are waiting not only for investments, but also for

“any kind of help” from the Russians. c[R|e
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